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SUMMARY

This study deals with " the role of social marketing through digital media in the service
institution " a field study in the Directorate of Civil Protection — Mila — and aims to identify
the role played by social marketing through various digital media at the level of the
directorate field of study, by identifying the views of employees about the most important
methods and means especially digital, which they use and employ in the process of social
marketing, and to identify the importance of this marketing in the service institution through
awareness campaigns and programs and Social activities which they seek and aim to
change, both at the level of individual behaviors’ and attitudes on various issues aimed at

improving the common good.

The study proceeded from a central question: What is the role of social marketing through
digital media in the Directorate of Civil Protection? This question was followed by many sub-
questions, and the study relied on the provisional hypotheses of the three sub-questions

asked.

In an effort to address the problem at hand, the descriptive approach was relied upon as
the closest to the nature of the study, where it links the variables of the study, in order to
reach generalized results, and it is also the approach that allows for the multiplicity of tools
in the study, where observation was relied upon as an essential tool to learn how to practice
social marketing and the most important means used in it, and the questionnaire form was
used as a complementary tool directed at the staff of the Directorate of Civil Protection in

question, and where the intentional sample, which was represented in (89) single.

Through the results of the study, social marketing plays an important role, through
campaigns Social awareness and various programs that he does, aimed at positive social
change on various issues, especially social, and using digital means especially Facebook

that have made it easier for the Directorate to communicate and interact with citizens.

Our study was limited to studying this subject, in some of its dimensions and variables,
within the limits of its objectives and areas, and in order to allow the possibilities and
circumstances of the research group, and other dimensions remain in need of other studies

in the future.

Keywords: Role, Social Marketing, Digital Media, Service Organization
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