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Our study is focused on the impact of printed advertising on the Algerian
consumer.We have given a clear hint on the Algerian company called Bifa
through a semiological study of its posters.We takled a hint on printed

advertising ,its relationship with the consumer and its effects.

Our aim is to uncover the methods of influence the Bifa employs in designing
its advertising posters by applying a semiological and descriptive analysis
approach to these samples: sweetening cream for drinking, daily Juice, and
Dounits Biscuit.The latter have been studied through the observation tool
according to the methodology developed By Roland Barth in order to arrive at
results the Bifa affects the consumers and its posters with different persuasive

methods, rpresented by colors in their connotations, the cartoon, and the



ordinary characters to be cited. In addition to the use of mental and emotional

appeal to address the consumer psychologically.



