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ABSTRACT :

Study summary : This study seeks to identify the form and content of the
advertisement Princess Riaa displays on her Instagram page. Meanwhile, this
new phenomenon of ‘advertising by influencers' has taken the form by analyzing
some of the publications presented on the page.

The study was based on a main question: How does Amira Riaa, an influential
actress, present the public's message through the content she creates?

This analysis was carried out using a descriptive survey methodology by using
content analysis as a data collection tool.

We analyzed some of the advertising content of influential publications, Amira
Rea, by applying a content analysis form and using a multistage sample of 12
items within a three-month time period covering the last month of 2021 and the
first two months of 2022.

Through this study, we have found that influential Amira Riaa confirmed the
nature of the content presented by an advertising phenomenon, on the basis that
the advertisement was traditionally presented, which created a stereotypical
image of the advertisement that made the recipient shy of all that is traditional.
Here is the need to move towards new forms of advertising by social media
(Instagram) operators, in addition to the fact that she uses her page for
advertising purposes, whether direct or indirect.

It highlights the importance of this category in the field of advertising via social
networking sites, as the best strategy used by companies to promote their
products and as a new advertising alternative that they rely on to achieve profits
and to gain a good reputation.

Keywords: the content industry, electronic advertising, social media,
influencers, instagram .
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