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Study summary 

 

   The study entitled "The Role of Public Relations through digital media in the 

foundation's brand promotion" - a field study at Mobilis Constantine - aims to 

learn about the role of digital public relations in promoting the Mobilis brand as 

well as to highlight the impact of digital promotion in enhancing the image of the 

Foundation's brand among its various audiences. 

The central question is : "What is the importance of using PR digital media to 

promote the enterprise brand?" 

By conducting a field study on a sample of 117 including the staff of the Regional 

Directorate of Mobilis Foundation, that was selected by the random class sample 

as well as a sample of Mobilis customers selected by the intentional sample. 

the descriptive curriculum, the questionnaire and observation were used as tools 

for data collection. 

   The study found a series of results, the most important  were: 

Mobilis Foundation's outreach to its target audience relies heavily on the 

Facebook app because it is the most used and widespread among various groups 

in society. The Mobilis Foundation also seeks to create an electronic loyalty 

relationship to its brand through its use of digital media by giving them the 

opportunity to express their opinions and comments about the Foundation's 

activities and services,  Due to the ease of communication and proximity to the 

public through these digital spaces, it also seeks to keep pace with technological 

development in various fields, especially public relations, and try to lead the 

market and to be more advanced than  competitors 

 

 





 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 


