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Study summary 

 

The study revolves around the media handling of the Covid-19 pandemic through 

public television channels, an analytical study of a medical advice program, so that the 

problem was formulated as follows: 

How did Algerian TV deal with the issue of Covid 19 through a medical advice 

program in form and content? 

By following the methodological stages, we relied on the descriptive approach and 

the intentional sample represented in six episodes. We also used the content analysis tool in 

analyzing the programs in form and content. The study reached a set of results, the most 

important of which are: 

The medical advice program dealt with the topic of vaccination extensively, because 

of its importance, as it is considered the only solution to get rid of this virus and return to 

normal life. 
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The program also worked to achieve preventive goals in the first place, and this is to 

provide individuals with advice and instructions to avoid infection with this virus. A medical 

advice program that targeted the general public in the first place, as it is the first target of this 

virus. The program employed mental solicitation to a large extent, in order to convince the 

recipient of the recommendations of specialists. It also employed intimidating solicitations to 

cause panic in the recipient to feel the danger of the virus. 

The medical advice program used different media templates, such as the dialogue 

inside the tiles, the newspapers, and the dialogue over the phone . 
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