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Summary:

Our study, entitled "Tourist agencies' use of social networking sites to promote
tourism", comes Constantine agencies as a sample for the study, so that the
objectives of the study are reflected in the gratifications achieved from the use of
social networking sites, the definition of Constantine agencies and how they use
these sites. It is a descriptive study in which we relied on the descriptive approach
of an intentional sample of the Constantine agencies, through electronic
questionnaire tools to collect information and data. After showing the analysis of
guantitative and qualitative data,we reached results,the most important onse are:the
Constantine agencies through their use of social media identified that it achieves
for them a group of multiple gratification and goals .Besides ,it also leads to the
success of the agencies strategy.and we also found that these agencies rely on
Facebook more then other platforms.

Keywords: Agencies, Social media platforms, Facebook, Gratificat

99



clyginall (upgd

t b ginall (e

iadall Oyl giad)
o = Ladia
¢laay)
sl 5 KA

Auhall agidl HUY Y1 Juadl)

6-5 ALY paas ]
8-7 by L) Claady g gaiasall dnaal 2
8 )l Calaal 3
10-9 Al a4
13-11 ighay) awlidl paas 5
17-13 Ll Hekaia 6
17 ) a7
17 bl gen cilsf 8
18 dyall die 9
19-18 bl Jas .10

e liiny) dalsil gilge e ihall 3 Aabudl gy slly Talud) VIS 1 ) Jaadl

23 Sl 8 daludl eV L1
24 A aseial —1
26-25 bl CV IS aseia —2-1
26 lall YIS 2 seia =31
27-26 Aol VIS cllalas —4-1
29-28 Laloal CVSS cilialy —5-1
30-29 Gaaled) Al adat Tabia —6-1
33 Lalad) N aly ~7-1
33 Sl el daludl eI eI -8-1
33 Sl b sl g Unill 385 zaliyy ~9-1
33 Al b g silly Aabud).2




clygiaall (ugd

28 dalid] dglie clalliae —1-2
28 g SN dabind) agede —2-2
28 bl g 153-3-2
29 dalud) 4l —4-2

30-29 badl Qa8 g A Jelsall =52
30 zo Al Ll —6-2

31-30 gl alie =72
33 =WiaY) dualgll a8lse .3
33 =iy daalill adlse slis —1-3

34-33 =iy dalgll adlge jailas —2-3

36-34 Hannlill =4-3
36 pil =5-3

37-36 Susi —6-3

38-37 sl —7-3

40-39 @=Ll Jualsill adloe Clpls 5 clplag) -8-3

Ayl QL) Jalads Gayes il Juadl)
60 Ayl QL) Jalas 5 e

63-62 Aalal) i) (yaye—1
63 dac bl V5Ll ¢ pum B Ayl A2
64 Aahall Hlaia g gm B Ayl A -3
64 Al sli-4
66 alal)

70-68 gaball i

95-72 Gl




