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Abstract

Trade has been known since ancient times and it is not a product of the modern era. shopping
centers are the most appropriate places for the application of architectural, technological, as

well as ecological features and characteristics.

Shopping centers have witnessed a great development throughout history and with the
emergence of electronic commerce, these centers are witnessing great competition between

them.

Daiylight is an important element in the shopping districts inside malls, and solar energy

remains an important source to achieve the energy economy and the ecological dimension

.Strategies to enhance nature's light through architecture have varied

key words:

shopping centers, solar energy, daiylight, the ecological dimension.




