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Summary;

This study, entitled "The Role of Viral Marketing in Increasing the Sales of the

Economic Enterprise"”, examines the Coca-Cola Schwepps product as a model,
and answers the main question: What is the role of viral marketing in increasing
the sales of the Schwepps business?

In this study, we used the descriptive approach through the study of "Schwepps
product consumers”, and we also relied on the purposive sample in distributing
the questionnaire to 100 items electronically in the states, Constantine

The study concluded with the success of viral marketing in increasing the sales
of the economic institution Coca-Cola and promoting its new products,
Schwepps, relying on various means, the most important of which are social
networking sites.

Keywords : viral marketing , sales, economic enterprise
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