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Summray :

ﬁur study dealt with the topic “The role of public relations activities through digital med}

in activating awareness campaigns” this study was conducted in the Sonelgaz-

Distribution Economic Corporation in the wilaya of Constantine “Ali mendijli” the problem
of research revolved around the role of digital public relations within the institution and
the extent of its activities’ contribution to activating awareness campaigns via the
“Facebook” websites, the study focused on the following question: What is the role of

public relations activities through digital media in activating awareness campaigns?

We have implemented a content analysis tool as a basic tool for searching through the

leications of the official Facebook page of the institution and the use of the interview/

Key words : public relations, activities.digital media, Awareness campaigns Sonelgaz-
Distribution
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