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 ممخص الدراسة:

بت ؤ     بت  شئت للاؿ  ت  بتلشؼ يف بتدكر بتذم  لشض  بتل ك ؽ بلإتللرك      لهدؼ  ذ  بتدرب ت    
بتتزبئر   Yassir ك   درب ت   دب  ت يل  ي  ت  ف   للد   لطض ؽ   (Covide 19كض   لكرك   )

كتل    لد  ل  بتل    Yassir بت     بترق   تلطض ؽ  يل  بتل ك ؽ بلإتللرك       ت     ه   ز  ر  ض  كذتؾ    
ىو دور التسويق الإلكتروني عمى ما  قد ه  كذتؾ تلإت ضت يل  بتل  ؤؿ بترئ    تدرب ل   بت ل ثؿ   :

 خلال وباء كورونا ؟ Yassirالمؤسسة الناشئة 

يل  بت  هج بتك    بتل   رم  ض يلض ر  ف بتهدؼ  بيل د  ت   ل ئج  ذ  بتدرب ت  كتلك كؿ      
    ت د        ل   ت كدق قت ل ؼ بتظ  ر  ل  بت كع  ف بتضحكث  ك ت ق  شلك      تهذب ب 

ت   ل ئج دق قت ككب حت  ل   بيل د    ثـ قد    ل   رب  يل  ت ككبقش ت ت   ك      ك ذب تلك كؿ   درب ل  
يلض ر  ربضق  ؤ  ت   شئت    بتتزبئر  ض  Yassir      تل ق بتضحث يل  ي  ت  ف   للد   لطض ؽ
  رد  ك   لشد ي  ت   ثلت ت تل ق درب ل    ل    461كلل ثؿ    بتش  ت بتق د ت تلر  بتثلج  لك ت  ف 

 لض  ف بلإتللرك   بتذم ق    ض ل طضت ي  ت ت ق بتض      لل ثؿ    بت لاحظت كبوتب للد     دبل ف 
 ئلت يل   تلرل ز  ف للاؿ  ذ  ب ض ؤبؿ  42تللرك  ت  للك ت  ف درب ل    ف للات  ك ك   ـ ب ل  ر  ب

  ش   ف للاته   رضشت  ح كر      ت  ت  درب ل    كل ق ـ  . Yassir تللرك      لطض ؽ بتل ك ؽ بلإ
 لر  ر ق بتحتر للشرؼ يل  دكب ق ك  ض ب ب للدبـ بتلطض ؽ للاؿ تشر ت ب للدب    بتش  ت تللطض ؽ ك ت 

ل ر غ ض    له  كلحل له  ت لح ؿ يل   ل تت  شض ي   بت حققت      ل ـ بلإ ب ل ل جل ت  بت ح   كض ت
تللرك   بتتزبئر  شل د ضدرتت لض ر  يل  بتل ك ؽ بلإ  Yassir بترئ   ت تدرب ل   كبت ل ثلت     ف لطض ؽ

ل    ف  لثر بتك  ئؿ بلإتللرك  ت بتل   شل د يل ه  بتلطض ؽ تلرك ج لد  ل   بت كقق  تلرك ج لد  ل  
بتر    تللطض ؽ ك كبقق بتلكب ؿ بوتل  ي   تذتؾ  ف بتلد    بتل   لـ بتلرك ج ته   تللرك  ن     
بتشركض بتتد د  كل  ت يركض بتلل      كبتلرك ت ت بتل  لشهد  لضر  ل ضشت  ف   للد  ف 

ت   كقد لك ل     Yassir ض ؽ   ض تل ت   للل ك ؽ بلإتللرك   دكر لض ر    بتلرك ج تلد    لطض ؽ بتلط
لش  ـ  ذ   كض تل ت  كبلإشض ي    بو للدب    ذ  بت ل ئج  ف كتهت  ظر زض ئ ه  ك ؽ   ظكر درب ل    

 كبت ؤ     بت  شئت    بتتزبئر.  Yassir بت ل ئج يل  ل  ت   للد   لطض ؽ 

  Yassir ،الخدماتالترويج،  المؤسسات الناشئة،لكممات المفتاحية: التسويق الإلكتروني، ا

 



 

summary :  

This study aims to discover the role that E-marketing plays in the Startups 

during corona virus (covid 19),it is an empirical study on a sample of YASSIR 

application’s users in order to show the importance of E-marketing in digital 

space for YASSIR application and for all the services that it provides and which 

answer the main question of our study that is : What is the role of the StartUps 

Yassir during corona virus ? 

And to reach the results of this study,we apply the descriptive expository 

method,taking in consideration the main purpose of this reasearch that is to 

collect enough and the exact information to describe the phenomena as it is in 

our study,then,we present a realistic scientific explanation about what we have 

already described and all this is to reach a clear and exact results,we also deals 

in the research community with a small sample of YASSIR users because it is 

the fourth emerging company in Algeria.And it is represented in the intentional 

sample of snowball made up of 461 unit and it is considered as a sample of our 

study’s community,as well as the use of two tools to collect data that is the 

observation and electronic questionnaire in which we dealt with our sample 

through it and that latter combined an Electronic form with 42 questions and the 

focus through these questions is on E_marketing in YASSIR application in the 

field of our study,it is divided into four main axes in which we persue through it 

to know the uses of the sample for the application and to know the reasons 

behind using this application during the quarantine lifting period,and 

subsequently concluding the repletions from it,its data has been imptied and 

analysed to get the main result of our study « The Algerian YASSIR app » that 

mostly depends on E_marketing to publish its services ,the official website and 

social media applications ,so from its services we can find the new ones and 

especially solde services and  promotion that is the most followed service in this 

application,so E_marketing has a huge role in promotion for YASSIR 

application and we get to these results from the perspective of our clients view 

according to our study’s  perspective « uses and repletions »so generalizatio this 

results on all the users and Startups in  Algeria. 

Key words : E_marketing,StartUps,promotion,services. 
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