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Abstract:

This study aims to identify the digital practice of public relations and its role in improving the
image of the institution, trying to answer the main question: How did the digital practice of public
relations through the Facebook website of Mobilis contribute to improving its image? To study this
topic, we relied on the analytical descriptive approach and chose the Facebook page of the Moeblis
Foundation to conduct our analytical study, and the content analysis form as a tool for collecting
information from the study sample represented in 12 days, in which we obtained 33 publications as
vocabulary for analysis. The study concluded that the Moblis Foundation practices digital public
relations using its Facebook page, in order to create an easy and effective communication process
between it and its clients, and it is also interested in its publication in terms of form and content.
The topics of its publication vary, as it carries information about the institution, its offers and
services, as well as the communication activities organized and published by some of its public

relations officials.

Keywords: the digital practice of public relations, the Mobilis Foundation, the image of the
institution, the Facebook page.
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