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Summary:

This study attempted to identify “the role of public communication in

spreading the culture of entrepreneurial thought”.

Where a field study was conducted in one of the institutional incubators
the National Agency for the Management of Microcredit in Constantine
to determine the practice of public communication there, and thus the

possibility of generalizing the results.

This study seeks to determine the extent to which public communication
is used in public institutions represented by incubators in spreading the
culture of entrepreneurial thought, and what is the mother of the means
and communication channels in promoting entrepreneurship and

accompanying small and emerging enterprises.

This study called for reliance on the descriptive approach because it is
most appropriate to reach more accurate and credible results. In order
to reach accurate results, the field study relied on a set of
methodological tools for data collection, represented in form, interview
observation, documents, and through unpacking and analysis of the
obtained data. The study reached several results that can be

summarized in:

Public authorities practice public communication through institutional

incubators to achieve sustainable development and encourage

entrepreneurial thought



_Institutional incubators, led by the National Agency for the

Management of Microcredit, rely on communication strategies

characterized by diversification in the means of communication.

_ Public communication has a growing role in spreading the culture of

entrepreneurial thought and accompanying institutions

Keywords: public communication, entrepreneurship, business incubators,

public communication campaigns



