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Abstract :

This study titled " The Role of The Facebook Page -1001 NIGHT TECH-,
aims to spread informational awareness -a field study- to know the facebook page
"1001 NIGHT TECH" and its role in spreading the informational awareness by
revealing the habits and patterns of Facebook audience use of the page "1001
NIGHT TECH", motives and reasons behind the use, the gratifications behind the
page, knowing their favorite content and from which they gained informational
awareness, and highlighting the degree of interaction and evaluation of the
Facebook audience for the page "1001 NIGHT TECH". This was done by
conducting a field study on a sample of page users, selected by the available
sample method.

The descriptive approach and the electronic questionnaire were relied on as
a tool for collecting data and users, and the study reached a number of important
results, which are: The vast majority of people seeking information from the page
are males; as they constituted double the percentage of girls, and more than half
of the sample have the university level. Among the most important content that
arouses their interest is "News of Technology" with the motive of "Increasing the
Cultural and Informational Balance". Cognitive gratification occupies the
forefront of the achieved gratifications for the sample members followed by the
lowest percentage of skill gratification, then media gratification, and finally
psychological gratification. The results confirmed that half of the sample
interaction with the page's publications and save them and return to browse them,
and the majority of users confirmed their satisfaction with the credibility and
quality of the information by evaluating them as very good in the first place.

Key words: Informational awareness, Facebook pages, 1001 NIGHT TECH
page, Facebook audience



