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Summary

Persuasive communication and its role in marketing for start-up projects
-Eco technology start-up foundation as a model -

This study treats the problem of persuasive communication and its role in
marketing for start-up projects, and it started from the following main question:
What is the role of persuasive communication in marketing for start-up projects ?
This study included three hypotheses:
1-The persuasive communication of Eco technology start-up foundation depends
on many methods in order to highlight the motives for acquiring its products and
to market its start-up project.
2-The persuasive communication of Eco technology start-up foundation depends
on several types of persuasion to meet the needs and desires of the public in order
to market its start-up project.
3-The persuasive communication of Eco technology start-up foundation depends
on many tools to reach the required effects and to achieve findings in the
marketing of its start-up project.

Concerning the study perspectives, it relies on three basic theories which are the
functional theory, diffusion of innovation theory, and theories of persuasion. for
the syllabus, it is the descriptive one, with the research sample, which is an
intentional quota sample consisting of 50 individuals.

After all this study, we reached many results, the most important ones :are

-The most important persuasive techniques that Eco technology start-up
foundation uses to market its start-up project are: scientific arguments, citation,
repetition and clarity of language.

-Features that are associated to protective devices such as : installation service,
delivery service, price, and repair service, Are motives for acquiring the
equipment of the start-up foundation.

-The types of persuasive communication play a role in targeting the needs and
desires of society in order to achieve them.

-The Eco technology start-up foundation reaches the required effects by specific
persuasive means.

-The success of any start-up project is not based only on the idea, but rather on a
persuasive communication network that highlights the idea.

Keywords: persuasive communication, role, marketing, emerging
institutions , start-up project.



