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:.............................................................................. ج

ٌّبذا أطجحذ الإػلأبد اٌّطجٛػخ فٟ ِإصضخ ِٛث١ٍ١ش رىسّس اصزخداَ اٌٍغخ اٌؼب١ِخ ٚ  .2

 الأخٕج١خ ػٍٝ حضبة اٌٍغخ اٌؼسث١خ اٌجض١طخ؟

:....................................................................................... ج

ثسأ٠ه، ِب ٟ٘ اٌٍغخ الأفؼً اٌزٟ ٠ضزخدِٙب طبحت اٌؼسع ٌٍٛطٛي ئٌٝ خّٙٛزٖ  .3

 اٌّزٛلّغ؟

:.................................................................................... ج

 ً٘ ٌلإػلاْ  ٚز فٟ ظٙٛز الأخطبء اٌٍغ٠ٛخ ٚ أزشبز اٌسّوبوخ اٌٍغ٠ٛخ ؟ .4

:....................................................................................... ج

 ً٘ ٕ٘بن ػمجبد رحٛي  ْٚ احزلاي اٌٍغخ اٌؼسث١خ ٌّىبٔزٙب فٟ الإػلأبد اٌدزائس٠خ؟ .5

:....................................................................................... ج

ثسأ٠ه،ً٘ ٕ٘بن ئصزسار١د١خ ٚاػحخ اٌّؼبٌُ ِٓ طسف اٌدٌّٚخ ٌٍٕٙٛع ثبٌٍغخ اٌؼسث١خ  .6

 اٌض١ٍّّخ فٟ الإػلأبد ػبِخ ٚ اٌّطجٛػخ خبطخ؟

:............................................................................ ج
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Summary 

This study aims to reveal the reality of the use of the Arabic language media in print ads, it is a descriptive study field we 

have had the institution of mobile communications Mobilis. Have we set off in our study this key question: What is the 

reality of the use of the Arabic language in the Algerian media print ads? 

We relied on interactive theory Avatar Perspective for study because it is considered more appropriate to the subject, As 

well as the descriptive approach which is based on the description of the phenomenon and its interpretation, We chose 

to collect data from each interview and the form that we distributed to a random sample deliberate and presented by 60 

person. We attempt to correct the language used in the printed advertisement of the institution and turn it into Arabicto 

find out whether this language fit with Algerian public or not. In the end, we concluded several conclusions, including 

that all of the stated organization and media outlet and advertising agency and the government are all responsible for 

the deterioration of the Arabic language;but the state is considered the first responsibleso as not enacted laws limiting 

the use of non-Arab in ads. In addition to the deterioration of language to the reflux Mobilis institution that does not 

bother the quality of the language used, believing it whenever and wherever employed vernacular and reached as much 

as possible from the public. 

 

 

 

Indeed, the Arabiclanguage, the language of media, printadvertising, public service institution 


