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Abstract: 

 

The study aimed to examine the effect of using social networking site 
"Facebook" on the marital relationship, by studying a sample of couples in 
Algeria, exactly in the city of Constantine. Where we relied on the descriptive 
approach by following the analysis method in order to detect the effects of 
"Facebook" on the values and couples behaviors within the limits of the 
relationship between them. 

In order to achieve the study objectives, we have prepared a 
questionnaire to collect the data required of married respondents who were 
randomly selected, numbering 200 person "male and female", while the study 
was divided into: systematic theoretical side, and practical side, where the 
study hypotheses have been verified by treating the interest of respondents in 
Facebook, and their attention span in "Facebook", in addition to its 
contribution in building social relationships, besides the potential impact of the 
latter (Facebook) on the future of marital relationship. In the light In light of the 
foregoing we concluded  the following results: 

• Most respondents sign up with "Facebook" under a false identity to act 
freely, where the largest percentage of them spend more than 5 hours a day, 
and they prefer the evening to search for culture and entertainment, by taking 
advantage of chat service, and their favorite comments, in addition to sharing 
entertainment topics with others, while we found that the older respondents 
are using this site with a kind of awareness. The results shows that the majority 
of respondents use their own Facebook account, without the involvement of 
their spouse or even telling them that they have a one , which caused a change 
in their behaviors and marital traditions. 

This study also concluded that the use of this site, despite the negative 
values acquired by the respondents, they can not do without it because of their 
total addiction. 
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