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ABSTARCT

The role of public relations in improving the image of the external service-institution
public .A field study at the National Fund for Social Insurance for workers earners.

We had the problem in which we study the role of public relations within the service-
organization to improve the image with external audiences, and have relied on four basic
hypotheses.

Our selection of the National Fund for Social Insurance for workers earners as an institution to
conduct field research in Constantine. In a period extended from March 21 to late May 2015,
where we have to identify the institution and then we relied on simple random sample
questionnaire distributed to respondents, and we have selected 50 single. And also we relied on
a general descriptive approach .finally, we reach the following results:

The ignorance of the respondents to the public relations activities.

Lack of difficulties inside the institution when communicate with external audiences.
The use of the fund to media mass and communication tools to get to the outside public.

Understanding and credibility of the Fund for the audience so it will leave a good
impression.
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