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Summary:

Nowadays, touristic communication is considered to be one of the
most frequently used fields of communication. This is due to the nature of
the means of communication that are used in it such as: exhibitions,
festivals, radio stations, television, and technological devices. Moreover,
these technological devices like the internet or social networking websites
should be used more than ever. So, from this investigation we tried to
find out the role of touristic communication in promoting the local
cultural heritage, as well as, investigating the contributions of the
administration of tourism and cultural industry of Ghardaia in defining
and promoting the civilized image of the local cultural heritage in the
eyes of both locals and foreigners. The problem of this study was mostly
cantered on how touristic communication contributes in promoting the
local cultural heritage in the state of Ghardaia. Meanwhile, we used a
descriptive method so that we can describe what is called touristic
communication. We also used different tools of research to gather data
like the interview, the questionnaire, remarks and the analysis of
documents and statistical data obtained from the administration of
tourism. Finally, after analysing the field work results we reached to the
conclusion that shows the necessity of employing touristic
communication in the Algerian touristic institutions in order to promote
tourism and all the tangible and the non-tangible cultural heritage that
abounds in it. Furthermore, we urge to the necessity of activating the
communicative tools and adopting strategic effective plans in the field of
touristic communication in order to attract as much tourists as possible so
that we create an independent wealth from petrol’s incomes.

Key Words: touristic communication, promoting, the local cultural
heritage.
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