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Although marketing has always been related to goods since its appearance but
its positive reflects on the enterprise made it widespread to other fields that
seemed too far from its ideology it tackled with services as a particular field to
make the topic of service Marketing subject to researches.

The Important role of marketing communication in the conduct of institution
has led many researchers to focus on this factors because of the big role in
the breakdown of institutional strategy so this research paper is dealing with
the problematic of the marketing communication in a services economic
enterprise by analyzing the service marketing communicative ;mixture as an
effective tool for the marketing activity depending on the nature of service and
its characteristics which brought a great importance to the marketing

communication a service enterprise.

Key words marketing communication, service, service enterprise, service

communicative mixture.
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