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Abstract

The purpose of the research was to investigate the role of event
communication toward the improvement of the image of the National
Organization for Economic salts Algerian ENASEL the jurisdiction of
Constantine, and stand on this organization which was applied the contact
event communication as a strategy aimed at improving the image of the
institution.

The main method adopted in this study was descriptive method. Interviews
and questionnaire as one of the techniques for gathering and initial
information is then analyzed.

The results show that insution's sponsorship and Exhibitions and
Exhibitions, considered as a key means of event communication which
significantly contribute to the definition of the institution and create a good
Image about the external audience.

Key words: event communication, mental image, economic institution.
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