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Abstract :

this study aims to describe mbc] channel viewers interaction with art programs broadcasted
by relying on social networking sites to show the importance and the objective of using
them. Thus, we asked the following main question : How does the audience reacts with idol

arab and the Voice through their own social networking sites?.

The three hypotheses came to answer the problematic study. The first one suggests that
social networking sites of the two programs contribute significantly to the expansion of
interaction between the recipient and the channel ; the second one, believes that the use of
social networking sites by the audience is based on the individual differences, while the
third one considers that these sites help the channel to know how far the audience accepts

these two programs.

In this study, we relied on the descriptive approach in the description process, and to
collecte sufficient data and analyzing them by distributing the ordinary questionnaire through
the social networking site Facebook to 100 arab people watching the two programs through

their website as a new tool, the selection was random, However, the sample was intentional.

The study concluded a set of results, notably: that the exploitation of these sites by the
channel to support its programs, provided many services, to its audience, were not exist
before, and enabled them the ability to interact and communicate with them freely at all

times to become a new tool to attract more audiences.

Key words : Social networking sites , Interactive , Audience . TV Shows .
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