
 

 

 امةـــات العـــوالعلاق لصاالاتم ـــقس         

لى ــليرش ــن لطــب .د -                                                                    ـارة      ــــــــول ســــدل 

             ة ـبـيــير رتـــمــع 

 تخصـص علاقــات عـامــة تـرـمـذكـرة مـاس



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 الملاحق

 

 

          



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Summary: 

 Public relation become an important concept and a vital function at the medical institution that need to be 

interested in, because it deals with a vast audience from: doctors, nurses, patients and their relatives and this 

need an intense communicational effort. For that, this study comes as an attempt to figure out public 

relations reality at the public medical institution (polyclinic at Hericha Amar city) compared with the private 

medical institution (Massinissa’ clinic). This study acquires (gains) its importance from the importance of 

public relation because the medical institution could document the relation between it and the audience and 

evolve it towards the best and even bring it to the existent through public relation. 

 The aims of this comparative study are represented in knowing public relations department’ status within 

the organizational structure of both institutions of the study and how they work in case if they exist. Also, to 

know the communicational tools that both institutions depend on, in addition to remove ambiguity and 

clarify the view by highlighting the importance of public relation as an irreplaceable department. 

 Our study depends on the qualitative method, because it suits such type of researches in addition language 

of numbers and counting is avoided in such method which is concerned as a dry, and poor one where 

meanings lose their significance. For the sample of the study, we have chosen the intentionality sample.  

After the practical (field) study and the qualitative analysis of data we figure out that: 

 - There is no service for communication and public relation. 

 - Responsibles are convinced in both institutions of the importance of public relation and the necessity of its 

existence. 

 -The communicational activity is exercised every time in both institutions but its effectiveness differentiate 

from one institution to the other. 

 - we have also figured out that the audience of public medical institution have a bad image about it  

especially the external one, but the audience of privet one have a good image.  
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