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Abstract:

Our study entitled 'news values in Algerian TV" is a descriptive analytical study
of the main news bulletin of 20h 00 that aims to reveal the news values in the
audio—visual companies because of their ability to influence Society's values.
On this basis we asked the following main question: What are the values
contained in the news bulletin in Algerian television?.

We have tried to answer through the main content of the newsletter where
Alchukkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkl and content analysis

In this study, we relied on the survey media descriptive method through a
sample, using content analysis form; as for the media perspective of the study,
we relied on the functional approach, which led to the emergence of the
gatekeeping theory. In the light of the foregoing, we concluded a set of results,

notably: that the news values contained in the main news bulletin of 20h 00




are fame and realistic values, and spatial and psychological proximity, and
noble values contained in the news bulletin, which are affected by political
power and domination of information, in addition to economic and social

factors.

Keywords: news values, main news bulletin of 20h 00, Algerian tv, National

Television Company.
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