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Summary 

        This study examined « television advertisement addressed to the child in specialized Arabic channels”. This subject is 

concerned as the most important subjects worthy to analyse and study because the advertisement addressed to children 

affect them , direct their behaviours, and teach them different values either they are positive or negative. Children follow 

publicity spots carefully (accurately) and they watch them anxiously because they are designed according to creative and 

exciting approaches that allow the meaning to be delivered easily.  

           This study includes the analysis of MBC3 channel advertisements as being the most popular and spread channel 

among children of the Arab world by virtue of its old prominence as a specialized channel in 2004, and as it is related to 

the biggest broadcast center at the middle east (MBC). In addition, it allocates a large time for advertising. This study seeks 

to reveal on values and addressed messages through these advertisements, also to know advertisement patterns, and 

employed attraction and display elements. Twelve publicities have been studied to be the sample of the study by means of 

rotating sample. 

The method used is the one which stands on semiological analysis and which is interested in studying the hidden meanings 

and the denotative dimensions in a qualitative way, far away from the traditional digital quantitative methods. 

This study ends up with a series of results: 

- Advertisements of MBC3 channel is based on products that have a consuming pattern, where the weakness on 

awareness advertisement is observed. 

- MBC3 channel has positive and negative concepts. 

- Attraction, display, and artistic templates elements differentiate in these advertisements. 

 


