S

e oty 0y Sl oyl
ol Cond! 9 (Sloadl @dald 35039
3 Ndaicd (Al

o) aasdly JLaitg pOe pole
el S8 Matly YL ausd

ke CBMe anains e 5 5sm e

il g i 36
sl i)}
[ TES VRS POOWy W

MBC ]

: AL QB pl) Cam AdUall B )k (s (ol
)3 Oloasst e Aol 5509 : o
20152014 sl 2ol
Ols > 593




Tl ) s

daial) £ s gal
05 daria
coagial) Ll g A ol AN 1 J Y Juadl)
08 Al Ak -1.1
08 A aaas
09 ka5 ¢ s gl dpaal—
10 Ayl Calaal =5
10 A skt —a
11 Anladl alad jall -
15 Al s i —
16 ol aal aaan —g
18 Al agiall Y1 =201
18 Al ) Olae
20 Gl Al de -
21 ez
21 NUIEI POV R AR
23 ) Jeadll aal 5o -
DY) ladl) Jiatl JA0aS L ol grasaad) 1Y Juadd)

25 Laslsandl Jsa ple Jaae —1.2
26 s o) grandl cilalany) =22
27 et s Al -3.2
30 3y sall s 32y 4.2
32 ceeY) lhaall g pead) Buill 5 g galll Gall —5.2
34 L leY) sl s slgandl Jiaill Angie —6.2
36 (S Jadll aal o -
39 (52 AN ey Y Jaadl)

39 Aailiad 5 dasgie 1 sl Sleyl -1.3




40

c el Sl Gl e =2.3

52 sl DY) 2t Jal e -3.3
55 L s Dl 8 delEy) () —4.4
56 s Al DleYl Jikl de 5.3
57 ikl e g 38l Sley) 3 -6.3
60 il gl je -
A pad) Ailad)) ) g8 s ) Juadl)
63 siall 5 aseiall i all Asliadll i gl —1.4
64 il Agladl) & gl ailad —2.4
65 ikl Saiaidl Ay el dloadl) il gl cllay s clula —3.4
66 ikl e dacasiall Ay el dsbadll el g1l 5 -4.4
70 uaadiall Ay el Aflad) o @l 3 Dley-5.4
71 L Jeadl) gl e -
.mbc3 5L cldey o sl srasad) Gilail) £ ualdl) Juail
73 _ sans alive_ » sy alall (1) a8, (Dley!
83 _spder man lall de senay leiall (2) a8 Do)
94 _ estilo total_ # siiay jalall (3) a8, D!
105 _ 0zmo cornnet_ 7 siia Glaiall (4) a8, (D)
116 _ bambolina_ 4.y jalall (5) a8, (D!
127 _fulla _ culs > giia 3laiall (6) a3, (Dley)
138 _ hot wheels_ duly (alall (7) a8, Sl
148 _COCOPOPS _ 7 siiay (3laiall (8) a3, (Sley)
159 | .G S (e Yy g o) sl 5l 3 55 pums g 50 il (leYl paldll (9) 285 (Mey!
169 _kinder joy_ # sisay Glaiall (10) A3, (Sle!
180 (5= sl OleYl palall (11) a8, ey
190 _barbie fashionistas_ 4w laiall (12) a3, Sy
200 cpmldl) Jeaidll aal je -
Al 2l Aalal) geitas
202 el il (o ye -1




204 NURETC R PV o < )

205 LA ol 36 -3
) ) )
A vl
214 L8l DS gl spandl Jilasll Qs 1(01) @alal
218 . mbe3 sl e :(03) @aldl
220 Aeie Gleal o sall datiall @lS il @ e 1(02) Bald
DVD LAV o e Alaadl ol laae Y ¢ gana 1(04) Galdl
CD s ga i o pAf disas i jl § gmge inld) 2l :(05) Gald
CD.ROM




tpa—ilal)
Somall Legd) gaal sall (1o g samgall 138 ey« Aaaadid) Ay jal) Aladl) < 58 3 Jalall an gl s 50N (Dl il oda el
Ol agd Al o Aulay) S o) g Al o ppaley peiSslu dngy ped % JULOU an gl s 3R NeY) Yl a5 Jdadlly
lgas A8 sy daial g el Jladls e 3 e die o il e (335 daaas LY el Lo o5l 5 480 AdleY) Laa )
ol Gl & JULY die | Liml 5 5 ed o gl ST e 203553 4l of o sS ambe3 sl cldle) dilas e A jall 3 el S
| pa—add Ll ) &Lyl . (mbe) Law V1 G680 8 Gy 58 pe SV Al L LS ¢(2004) Liw (o danadiio 3UES W Jg 5 o oSy 124
—alie s L) Lla) e Gipell 1S 5 cDleY) oda DA (e deasal) bl g il e IS ) Al o3 s (e | S L)
Al Aadl 33k e Mg Al pall e () Wle) i ) Al o i 8 5 A gl 1Y) 5 sl
O ey LGS A8 sy VAl L a1 il Ll A g o) o) saerad) Jidail e 3 rgiall ggd Bladl) il L
Ve ) el LSl )
A il ) A jall o3 cuald a3
cgse sl Dyl 8 G Baadl g 8 o SOlgiad bt <l ol Jle mbE3 sl cldle) <55 -
Aala 55805 Alay) cpebiae e mbe3 sl cldle] ggas -
LEUeN!) Al 8 Al clladll e W uV e Al walie ¢ aW —

4 al adal) el

o

Aval — ) — lesad) et — Lawadial) < pidl) — Jik — g8k cNeY)

Summary

This study examined « television advertisement addressed to the child in specialized Arabic channels”. This subject is
concerned as the most important subjects worthy to analyse and study because the advertisement addressed to children
affect them , direct their behaviours, and teach them different values either they are positive or negative. Children follow
publicity spots carefully (accurately) and they watch them anxiously because they are designed according to creative and
exciting approaches that allow the meaning to be delivered easily.

This study includes the analysis of MBC3 channel advertisements as being the most popular and spread channel
among children of the Arab world by virtue of its old prominence as a specialized channel in 2004, and as it is related to
the biggest broadcast center at the middle east (MBC). In addition, it allocates a large time for advertising. This study seeks
to reveal on values and addressed messages through these advertisements, also to know advertisement patterns, and
employed attraction and display elements. Twelve publicities have been studied to be the sample of the study by means of
rotating sample.

The method used is the one which stands on semiological analysis and which is interested in studying the hidden meanings
and the denotative dimensions in a qualitative way, far away from the traditional digital quantitative methods.
This study ends up with a series of results:
- Advertisements of MBC3 channel is based on products that have a consuming pattern, where the weakness on
awareness advertisement is observed.
- MBC3 channel has positive and negative concepts.
- Attraction, display, and artistic templates elements differentiate in these advertisements.

Key words:
Television advertisement - the child - specialized channels - semiological analysis - influence, significance.




