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ف     صع   ت  لأف    م   يث  ف  ظل   ئ   ك   ن     ت  يق  لا كت  ن    م   م      ت تن   ت  

م    ت  ؤل  ح    ذ  م   فعن    ى  ف  تلك   فت ة     م  ق  لا   ء ت  نتي   قتن ء   منت  ت    خ م ت 
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Summary of the Study in English : 

My study tagged with e-marketing in light of the Corona pandemic, where 

individuals experienced difficulties in acquiring products and services as a result 

of the procedures applied in that period, and this prompted me to ask the 

question : What are the motives that made shoppers resort to the Jumia 

Foundation and shop from it, and what are the effects as a result of choosing the 

method of shopping online ? To know the consumer’s behavior, needs and 

motives that made them choose the Jumia website, leading to the implications. 

I used the descriptive approach to study the phenomenon as it is in reality, so 

that the sample was customers from the Jumia website, and after the analysis, I 

concluded that the need prompted shoppers to buy from the Jumia website,In 

addition to social motives, the purchase process was considered one of the 

successful experiences despite the outbreak of the disease and the imposition of 

the social dimension. 

 

 


