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abstract

Abstract:

This study aims to shed light on the role of Facebook in the electronic marketing
of training courses in Algeria by knowing the facilities provided by this site to the
training institutions in their study of the market and in their application of the
appropriate marketing strategy to reach the largest possible number of followers,
and its role in consolidating the relationship between the institution And followers
to turn them into permanent clients.

In order to reach the results of this study and to test the validity and authenticity
of the hypotheses, the descriptive analytical approach was adopted and applied to
the study population represented in the entire training institutions in the state of
Constantine, which numbered 177 training institutions for people with natural
qualities and people with moral qualities.

As for the sources of data collection that the researcher relied on, they were
divided between primary and secondary sources, including the questionnaire form,
which included 23 questions distributed over 5 axes, and to analyze this form, it
was relied on statistical methods represented in: frequencies, percentages,
arithmetic mean «deviation Normative, and Sudent test The study
concluded that Facebook has a major and essential role in marketing training
institutions for their courses, as it facilitates and opens the door for institutions to
effectively communicate with their clients without any spatial or temporal
restrictions.

Keywords: Facebook, e-marketing via Facebook, e-marketing for training courses
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