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Abstract:

Our study, entitled The Role of New Media in Improving the Image of the Internal Tourist Destination, was
based on the following objectives: Knowing the extent of the impact of the new media on the size, nature
and source of information and measuring the image of the internal tourist destination through the impact
of the new media on the direction of tourists, Finally, shedding light on internal tourism and highlighting
the important role of the new media in creating, forming and improving the mental image of the internal

tourist destination.

We relied on the descriptive method. We used the data collection tools represented in an electronic
questionnaire form. We used the Likert scale to measure the formed image. The sample size was 100
individuals, targeting a group of Tourists dealing with the page Club Constantine story photos as well as
other groups of tourists outside this page were randomly picked and we come up from this research a lot
of results the most important of them is that the new media has a major role in influencing the image of
the internal tourist destination through the information it provides to the masses and through which it
works to create and form different impressions about the internal tourist destination, depending on the
nature of this information and these impressions determine the direction of the tourist’s behavior

towards the tourist destination

Keywords: new media, mental image of the internal tourist destination, tourism.




