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Summary:

In this research paper we mainly focused on an important topic, which is
electronic advertising through social media and networking sites and its impact
on consumer's behavior. This advertising medium has emerged and developed
with the advent of the Internet which has adopted it along with other
communication activities. making it a global limitless phenomenon that
transcends temporal and spatial boundaries . This study was addressed due to the
critical importance of this type of advertisement to both individuals and
institutions, And also with the aim to indicate the motives of consumers towards
these advertisements and its affects on their behaviorism , explaining which of
the previous has most effectiveness.

In this research we have relied mainly on the perspective of usage , saturation
and the descriptive approach. as well as the systematic stratified sampling
instrument along with the questionnaire as tools for data collection.

_Most note worthy. through our study , we found that :
1 . E-advertising has positive effectiveness on consumer's behaviorism

2 . Facebook in parallel to other platforms is one of the most influential sites that
effectively infeluances the consumer's behaviorism

3 : Banner ads have more attractions and more impacts than other ads's formats.
- key words:

E-advertising; consumer’s; behaviorism; social media influence.
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