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Study summary:

The study dealt with the topic of "Using persuasive solicitation in the
commercial advertising poster", where the study aimed to reveal the method
of employing persuasive solicitation in the advertising posters and to
highlight its effectiveness in the advertising process. To read the image, and
apply its stages to the intentional sample whose elements we selected, to
reveal the strength of the influence of persuasive persuasion on the recipient,
in addition to designing two advertising posters using the “Photoshop”
program. The most prominent conclusion of this study is the effectiveness of
the advertising message is related to the characteristics of the medium that it
carries and the methods of expressing it, as persuasive solicitation opens an
opportunity for the recipient to interact positively with its content and is
affected by it, especially the user of emotional solicitation, in addition to the
focus on employing the iconic elements and linguistic elements plays an
important role In achieving persuasion and consolidating the advertising
message, the purchasing decision is subsequently determined.
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