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Summary :

This study examines the persuasive methods of television advertising and takes
the TV ads of DJEZZY by analyzing its published material.

The study came from the main question: What persuasive methods and
meditations were used in the advertising messages for television publicity sent
by DJEZZY? This question was answered In the results of the study. By
reaching the conclusion that the persuasive methods used in DJEZZY television
publicity varied form related methods, such as the use of music and well-known
characters in considered advertising, to the placement of advertising in formats
and technical methods of presentation, to subject-matter methods such as
choosing the appropriate language for advertising. As for persuasive platitudes,
the platitudes employed by the DJEZZY Foundation's television publicity varied
between mental and emotional platitudes, but both platitudes were used.

Due to the nature of the topic, the descriptive approach was drawn upon,
describing and analysing the content of DJEZZY television publicity, and the
study was used as a means of research on the content analysis tool.

The study produced a number of results, the most important of which were: The
persuasive masturbations employed by the DJEZZY Foundation's television
publicity vary between mental and emotional masturbation, but the masturbation
is used primarily by the masturbation. In addition to the fact that the television
message tends to use regular characters to make the content of television
publicity more realistic and mental. Vernacular Arabic has also been heavily
used in jazzy television commercials.

Key words: Television publicity ; Persuasive fidelity ; Persuasive method ;
DJEZZY
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