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Summary of the study:

The theme of the study revolves around knowing the role played by the elements of the electronic
promotional mix as a tool to form a good image of the service institution, the field study was conducted in
the institution of Walking transportation, and this is the answer to the main question what is the role of the

elements of the electronic promotional mix in creating a good image of the service institution?. The study
also aims to know the mechanisms of the electronic promotional mix applied by the Foundation of Ser to
form this image, and the study used the analytical descriptive approach to achieve the objectives of the
study and data collection was adopted the tool "questionnaire” and distributed electronically.depending on
the available sampleK which was represented in the external gathering of yassir founation.which consisted
of 100 units. The results of the study showed that the elements of the electronic mix vary in the degree of
their impact on customers as much as their use by The Walking Transportation Corporation. Tser Transport
and Transport has created a good image of it among most of its customers by adopting the elements of the
electronic promotional mix in the presentation and promotion of its service.
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