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Summary of the study :

This study aimed to identify the effect of Mobilis electronic advertising on
the consumer behavior of Algerian youth, and our study examined to answer the
main question: How does Mobilis electronic advertising contribute to affecting
the consumer behavior of Algerian youth? And for that, we shed light on the
main dimensions of each variable from this study.

This study belongs to the descriptive quantitative study, where we relied on
the descriptive approach to study the impact of Mobils electronic advertising on
the consumer behavior of Algerian youth.
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And we applied this study to a sample of the youth of the Wilaya of Mila,
specifically the youth of the " elmander eldjamil" in grarem gouga, as we used
an electronic form as the most important tool for all the information from a
cluster sample whose vocabulary was estimated at 80, and we received an
answer for all the forms, and we relied on frequencies and percentages as
counting and measurement tools On simple and compound tables, graphs, and
relative circles in displaying results.

The study found that Mobilis’s electronic advertising has psychological and
behavioral effects on the Algerian consumer, perhaps the most prominent of
which are: Exciting and attracting the consumer’s attention to the various
advertised services and products and prompting him to acquire and test them by
going to their points of sale.

Keywords: electronic advertising, Mobilis, consumer behavior, youth, impact .
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