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abstract:

This study came to analyze the contents that dealt with tourist areas in youTube channels
highlighting YouTubers and their role in promoting tourism in Algeria, where we took kasoest
channel as a model by analyzing some of the contents of its videos displayed where the study
started with the following main question: What is the role of YouTubers in promoting Algerian
tourism and we aim from this study to learn how to promote tourism Through YouTubers and try to
monitor the most important influences left by influencers in the behaviors of their followers and
identify the contents presented by content makers on YouTube in order to promote Algerian
tourism, this study is part of the analytical descriptive studies where we relied on the analytical
descriptive approach Using data collection on the content analysis tool based on the intended
sample in the selection of the channel and we have conducted a comprehensive survey of videos
concerning Algeria at a rate of 15 videos and from the above it has been shown that the YouTubes
have an important role in the promotion of tourism as they have become an effective promotional

marketing tool in the current time, especially in the field of tourism.

Keywords: YouTubes (influencers), online promotion, tourism.
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