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Study summary:

In this study, entitled "Marketing Communication in the Service Institution of
Algeria Telecom" - a field study on the students of the Faculty of

Information, Communication and Audio-Visual Sciences, University of Saleh
Boubenither Constantine-3-, we set out from an attempt to search for the
position and role of marketing communication in the service institution of Algeria
Telecom for the external audience who It represents the students to try

to know the position of marketing communication in the organization through its
means of communication and marketing methods. In this study, we

relied on the descriptive approach, which enabled us to analyze, present and
interpret the data. We also used the questionnaire as a tool for data

collection and relied on a stratified random sample of 65 individuals from the
students of the Department of Communication and Public Relations at the
College of Media, Communication and Audiovisual Sciences, who make up the
research community.

In our research, we relied on the structural-functional theoretical approach and it
was projected on our study.

At the conclusion of our study, we reached several results, the most important of
which are :

- From the people, especially the founders, to increase their number in addition to
influencing their decisions and purchasing power.

- We are the founders, who are the owners of the rewards, they are the most
important ones, who are the ones who make them, to gain the trust of their
customers and make them a part of their audience.

- We are the founders, we are the founders, we are the founders

We are the ones who trust us and we trust them, and we know that the internet and
television are the most

effective means for customers.

- Marketing communication plays a major role in promoting the organization and
making most individuals get to know it, through what public relations embodies
and is highlighted by advertising .



