Fpantd) gla) fhagdl) A5 5 &y sgranl
alall i)y ) adadil) 559

i s daals

DAt s =d la
SALAH BOUBNIDER

s el Juai¥lg adsV) agle PR

...................................... M‘
............................. t leadal] a8,
...................................... : 3yl
ila 3834
dale alide g Jlall : (awidl) Juailly ade¥) agle 14l
el cladiilall g Al A &) aiudy) eladia¥) Jual gill Bl ga g0
Glzalald) alddal) ool
a&.«l@ @H‘N‘ JM'-NUaELC\J‘ 33-‘9 @SQ\,\S&C}A:\J&\G UJG @‘*M‘J.\
03 didaind
s ) ) OiadUal) Mas) (e
Ol zlaa/a e ol
—F palaa diud gl Jla

2022/2021 :dmalal) 4l

Olg Bge



L) AL Ao Gadle

G abria¥) e laay) Jualsll adlse danlus s2e Lo )l Jlucll & Ll 20185
=Wy Jualgill adlse aaly G ol Adjea ) ALl oda Ciagd Cum Llaeaill lainall oy 5l
Gleatl) clatiall s il Aglee DA ahail) lgie dualag

Ll el Hlutu) Cuadi) A al) el auhall a8 aldie) 2 Cua
o Sl 's (oH = D & =

& WS1464 dual (o gpa srandl Juaills eV asle 340 (0 LIL146 (0 LS die o
Lac)a 3l AL e slaey!

o abrind¥) sl 5,8 DY) il sa 13a S (PIA (e e Jeaniiall gl 50 (e
aleal) (o el Jgw Gum Llaaaill dsall ey il Alee 8 Ll g opans Al Ylanias) ol i<
gsiall dad e la leg e lls Wy (AN Lisall Calide Jucady

e lin¥) Jealsill ailse ¢ il ¢ o) s sl Agalidal) clalsl)

Aty ARG Audal) Gadls

The issue of the study is the main question of the extent to which Instagram
social media sites contribute to the promotion of cosmetic products. This study aims
to know the role played by social media sites, especially Instagram, during the
process of promoting cosmetic products. This study relied on the analytical
descriptive curriculum and used the questionnaire to collect data on a sample of 146
students from the Faculty of Information and Audiovisual Communication Sciences
out of 1464. One of the most notable results obtained through all of this is that in
recent times Instagram has become one of the most used apps compared to others,
especially in the process of promoting cosmetic materials, facilitating many tasks
thanks to the various advantages it has provided which has somewhat enhanced the
value of the product.

Keywords :Promotion. Instagram. Students. Social Media
Sites
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