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Abstract :

This study attempts to research the backgrounds of the production of caricature images among
caricaturists who are in Algerian private museums and to stend on the social, professional and political
determinants asssociated with this media communicative process, as well as identifying the work
environment of these painters, as they bear the capacity of communicators and producers of media
content that often affects the opinions and thinking of readers.

In order to reach the desired goals of this research, we have raised a set of sub-problems that will from
the axes of our study related to how social factors interfere in the production of the caricature image
among the caricaturists in the Algerian private written newspapers, as well as how the dimension of
formation contributes to the caricaturists in the production of the caricature image among the
caricaturists, and how the process of the political system affects the production of the caricature of the
caricaturists in the Algerian private written newspaper.

As a method of study, we adopted the descriptive approach and analysis, and we also tried to use a
comprehensive inventory of all cartoonists working in the private newspapers that we were able to
monitor during the research, using the electronic questionnaire and open interview tool in collecting data.

This study reached a number of results, the most important of which are ; The absence of female
component in the field of caricature drawing, The training rate was estimated at 100%. The majority of
communicators are university graduates and have a high level of education. The majority of
communicators have positive relations within the editorial halls and in press institutions ; The vast
majority of comunicators believe that they have an impact on the readership, with an estimated 90%o, with
differing views on how they influence.



