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Abstract :

The objective of this study is to reveal the role of social media networks in formation of
the public opinion, and this study relied on the theory of Usage and Satisfaction , also the
field study relied on the descriptive and analytical approach by designing the questionnaire
and use is as a tool to collect data from the sample that was to be included at the beginning of
the study and before the circumstances due to the Coronavirus , to the students of the Faculty
of Media , Communication and the Audiovisual sciences at Salah Boubnider Constantine 3
University , and this sample includes 107 Male and Female students of various stages in the
faculty .

We were satisfied with the theoretical aspect only in this study, and through what we
discussed in the two theoretical chapters, namely social networks and public opinion, we
concluded that social networks contribute significantly to shaping public opinion towards
large and sensitive community issues in various fields, and that Through what it provides an
opportunity to discuss these issues in a free and open manners.
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