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Summary

This study focuses on the relation between advertising and the mental image of
service organisation —mobilis advertisings analysis and it’s an important topic
especially when the institution count on advertising for bulding and make her

mental image in the presence of competion

Our study revolovers about how does this advertising contribute to shaping

the mental image of the organisation ?

The aim of this study is to identify how advertising can make the mental image
of service organisation —mobilis — we used the descriptife analytical method
with the content analysis tool we use too the semiological analysis in order to

analyze the advertisment in terms of forme and content
As a result we found the following

The presence of deversity in the contents in —mobilis — organization but there

are some disparity in term of formes
Key words :
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