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Abstract :

The aim of this study is to examine the reality of advertising in Algerian online
press and to gain insight into the experiences of the Algerian online press in this
field. The study focuses on the external design of advertising, the language
employed, and the individuals involved in its presentation. It falls within the
framework of descriptive research, utilizing content analysis. Data was collected
using a content analysis form, with a sample consisting of advertisements from the
electronic newspaper, "El Bilad". Symbolic interactionism was employed as the
theoretical framework for this study.

Keywords:

Advertising, Algerian online press, El Bilad electronic newspaper, funding source,
media landscape.
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