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Abstract :

This study aims to uncover the persuasive methods employed by
content creator "Nasser Al-Ageel" in the podcast "Dupamicaffeine, as the
focus of the study, It stems from the importance of persuasion in new media
channels and within the digital environment, which is primarily based on
creating new formulations for media content using persuasive techniques and
strategies, The goal is to persuade the audience by appealing to their
emotional and rational aspects, as well as addressing their mindset, The
necessity of competition among various digital platforms today has pushed
them to improve their content Consequently, they have expanded beyond
presenting content in the traditional format that audiences are accustomed to
and instead have reshaped and enriche, it using various new mechanisms and
techniques, without neglecting their interests and desire Hence, this analytical
study sheds light on one digital platform, namely podcasts, in an attempt to
extract and deduce the overall persuasive methods and appeals employed by
content creator "Nasser Al-Ageel” to influence and shape the opinions and
thoughts of his audience, The underlying question is: What are the persuasive
methods employed by content creator "Nasser Al-Ageel” in the podcast
"Dupamicaffeine™? To answer this question, a descriptive-analytical approach
was adopted, analyzing a sample of nine podcast videos using a content
analysis form as a data collection tool, The study yielded several results, the
most significant of which include: "dupamicaffeine" podcast employs a range
of persuasive methods, predominantly based on emotional and intellectual
appeals, as well as appeals related to the speaker. The content creator drew
upon various sources, including personal experiences, books, the Holy Quran,
sayings and proverbs, observations, statistical data, and scientific
experiments. Moreover, the content creator in the study sample showed great
interest in artistic, technical, and directorial elements, recognizing their role in
achieving persuasive effects at the visual level.

Keywords : podcast — Digital platform — Cognitive methods — persuasion
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