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Summary of the study:

We have researched through our studies entitled "The impact of Facebook in
the promotion of civic values for Algerian youth". To answer the main question
about the effect of Facebook in the promotion of civic values among the
Algerian youth from the point of view of the youth of the sensitivity group 1001

This study aims to identify the habits of young Algerians using Facebook and
revealed its contribution to influencing the sense of Algerian youth on the values
of citizenship. Where we relied on the descriptive approach, as it is the most
appropriate for our study, we also selected a scalloped sample of 130
individuals, and expressing the form-based research community as a basic tool
for data collection, which included 30 questions spread over four axes.

We adopted the theory of uses and gratifications and found that the most used
category for Facebook is the university student category.

The study showed that most respondents use the Facebook site continuously
for more than three hours, and often at night for the sake of entertainment, and
prefer to participate in cultural topics on Facebook. In addition, the group's
publications contribute in an average way to knowledge of rights and duties and
it works to develop the civic values acquired by its affiliated individuals.

Key words: Impact, Facebook, civic values, Algerian youth.
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