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Abstract:

Our study tried to shed light on the e-advertising of Jumia Algeria and its
Impact on university students, by applying it to the University 3 Saleh
Boubenider students.

The main objective of the study is to understand the impact of Jumia’s e-
advertising through facebook on algerian college students. Starting from this
question: What's the impact of Jumia's E-Advertising through Facebook on the
student’s consumer behavior of university 3 saleh boubenider ?,we relied in our
study on the descriptive approach, by giving students a questionnaire form to
give answers as the study required. for the study sample, we relied on the
stratified sample.

This study has led to a set of results:

— There's an impact of Jumia's E-Advertising through Facebook on the

consumer behavior of university 3 saleh boubenider.

— University 3 saleh boubenider students reacts with Jumia's E-

Advertising through Facebook.

— Jumia's e-advertising has a Psychological, cognitive and behavioral

effects on university 3 saleh boubenider students.
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