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Abstract 

Our study titled "Promotional Methods for E-commerce in Algeria through 

Podcasts: Analytical Study of a Sample of 'Men Walou' Podcast Videos by Zakaria 

Belabbes" aims to understand and highlight the role of the YouTube platform, 

particularly podcasts, and their significance in promoting e-commerce in Algeria 

through the content creator Zakaria Belabbes. The study analyzes the methods and 

strategies employed by Zakaria in promoting and influencing the target audience 

through podcasts and his content presentation. 

The data for this analytical study was collected using a content analysis 

questionnaire designed to answer the research questions. The study adopted a 

descriptive analytical approach and utilized a simple random sample for collecting 

the analytical data. The study results revealed that Zakaria Belabbes relies on 

experienced and competent individuals in the field, while diversifying the topics 

presented in his videos. The success of his content is evident through high view 

counts and positive interaction from the podcast's followers. 

Additionally, the study employed visual identity elements for the podcast 

(titles and logos) that served a functional role by focusing on keywords reflecting 

the video content. The study also emphasized creating attractive titles to target and 

attract the interested audience, especially Algerian youth. Various persuasive 

techniques were employed to achieve persuasion and the objectives set by Zakaria 

Belabbes through the "Men Walou" podcast, including introducing the fundamental 

principles of e-commerce in Algeria. 

Keywords: electronic commerce, promotion, podcast. 
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