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Summary:

This study deals with “the role of social networking sites in improving the
image of the University Services Directorate Institution” a field study at
Constantine University-3. this study aims to clarify the role that social networking
sites play in introducing the institution to students and identifying their views on
the effectiveness of these sites, through their contents and activities, as well as
their contribution to increasing interaction between them, which improves their
Image, and the study started from the following question: What is the role of social
networking sites in improving the image of the University Services Directorate
institution among students?

In an attempt to address the presented forms, the descriptive method was relied
on using the questionnaire to collect data from the respondents, where the
intentional sample was relied on, which was represented by 100 individuals,
where we divided the study into a methodological aspect, a theoretical aspectand
an applied aspectin which the objectives of our study were verified.

Through the results of our study, we find that Facebook and electronic
applications play a major role in improving the image of the University Services
Directorate institution by publishing the contents, updates and current events in
the institution, facilitating administrative procedures and eliminating
bureaucracy, which is what made it gain the trust and loyalty of the student, build
a good relationship with him and leave a good impression and image on the
institution.

Our study was limited to this topic in some of its dimensions and variables, as
well as within the limits of its objectives and fields, and as the possibilities and
conditions of the research group allow, and other dimensions remain in need of
further studies in the future.

Keywords: role, social networking sites, mental image, Facebook.



