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Abstract

The purpose of this study is to determine how social media’s influencers affect public
opinion. By identifying usage patterns, habits, motivations, and gratifications attained, this
study specifically addressed students of media and communication at Constantine University
3. We also paid close attention to following followers’ trends and opinions. Regarding the
manner in which social media influencers bring up topics In order to change and affect the
public opinion , the following questions emerged, What part do social media influencers play
in influencing public opinion ? — How do Algerian influencers use social media to sway public
opinion ? What are their tendencies and patterns ? — what is the impulsion of using social
media by Algerian influencers to change public opinion ? What are the rewards that
influencers receive from influencing public opinion through social media ? The study came to
the conclusion that social networking site influencers play a significant and effective role in
influencing public opinion. They do this by displaying media contents that are represented in
advertisements for various goods and services, as well as purports that are relevant to
students’ interests

directions Keywords : influencers, social media, public opinion.



