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Resumé /abstract

| sought in my studies to identify the Algerian students' attitudes toward television advertising,
to gain access to scientific results and the benefits of and recommendations on the subject of
television advertising.

I have been using the descriptive approach to the study conducted at the Faculty of
Information and Communication and Audiovisual at the University of Constantine 3 Science,
through the season 2015-2016.

During a stratified random sample application, based on the questionnaire as a tool for data
collection, which included 30 questions divided into two axes were distributed to 100 single
community search study.

The uses and gratifictation theory was as a guide and director to this study.

Perhaps the most notable remit to in my studies, that most of the Algerian students are
exposed to TV advertisings often focus on advertising for products which employ well-known
personalities, and most Algerian students are exposed to TV commercials Western conflicting
with their culture and their values, but it attract their interest and check their expectations,
through its focus big on good design and attractive effects, and often contributes to influence

its direction towards it more than the other advertises.
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