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Abstract

The role of our study on the promotion of tourism services trough
social networking sites through which we tried to study the page of the
tourism directorate .followed by a set of sub-questions, including how
does facebook contribute to the promotions of tourism services ? what
is the satisfaction achieved by the surfers of the directorate of

tourism ?

The objectives of the research lie in highlighting the role played by
facebook in promoting tourism services and trying to detect similarities
achieved by followers of facebook pages based on the theory of uses
and gratifications , using the interview and questionnaire as tools to
collect data for the internal and external audience . the sample was
intentional choosing followers of the page of the directorate of tourism

and handicrafts of constantinestate .

Our study ended with a set of results that we reached the page of the
directorate of tourism and handicrafts contributes greatly to the
promotion of services in order to meet and satisfy the desires of
individuals , and that facebookcotributes to the promotion of tourism

services through pictures and videos .

Key words facebook , promotion , tourism services .



