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Abstract

Public relations has become the main entity of the institution by reflecting its
activities, highlighting its capabilities, valuing its efforts, managing its interests
and shining internal and external relations, among these institutions is the
popular Loan Bank of Algeria, and from this basis our study came to reveal the
role of public relations in the management of Algerian commercial banks, so
that the forms presented are as follows: "what is the role of public relations in
the management of Algerian commercial banks?" "As well as achieving a
number of the objectives of the ruler represented in the knowledge of the
methods of practicing public relations in the management of Algerian
commercial banks.Knowledge of the activities, functions and means of
communication provided by public relations in the Department Algerian
commercial banks. In addition, to find out the extent of internal public
satisfaction and the challenges facing the work of public relations in the
management of Algerian commercial banks.

In this study, we relied on a set of scientific research tools, namely: the form, the
interview and the observation, where the form was distributed to all employees,
which were 25 employees, and through the use of statistical methods represented
by repetitions and percentages to describe the study personnel, reading and
analyzing data, we were able to come up with a set of results, the most important
of which are: The popular Loan Bank of Algeria practices public relations
through the regional union. one of the most prominent activities carried out by
this department for employees is listening to the concerns of employees, media
campaigns, designing advertisements .the functions performed by the public
relations department were in reporting, creating relationships between
employees in various administrative interests, in addition to the means of
communication that it uses are written means, blogs, wall ads and reports, and
oral means, including formal and informal conversations, phone calls,
interviews. public relations is also interested in finding out the satisfaction of
employees with the bank's working conditions.Finally, the obstacle is The main
activity of the PR department is the lack of specialists in the field, the absence of
communication skills and the lack of material resources.

[ Keywords: Role, Public Relations, Bank, Commercial Bank. }
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