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Abstract :

The research is all about the role of advertising in ameliorating the image of
Ooredoo institution,by finding an answer to the main question of this study
which is :how does advertising contribute in improving the mental
image of Ooredoo institution ?

The aim of this study is to using semiological analysis on advertising
images collection of Ooredoo organization in constantine city through its
facebook site.where it relied on the seiotic analytical approach which gained
great intrests by prominant researchers since it is the moste appropriate and
helpful in analyzing publicity flashes ,especially when we think that such
advertising pictures may include many clues and symbols that are based on
two semiotic approches :Rolend Barth and Martin Jolie in the analysis of
symboles the selection of this sample was intentional and it is represting in
ten advertising flashes, because it was coinciding with a sporting events in
« Arab cup » and African cup »,the previous period was charcterized by
producing big amounts of advertisements.at the end we come up with set of
results that advertising flashes contain different meaning about the speritual
and the national identity for supporting the national team and also through




their relation with foot ball and specifically with the team which help to
create such an encouraging atmosphere in order to preserue this national
sporit and share it with the neat generation.
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