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Abstract:

This study was interested in researching the effect of television advertising by
studying the technical persuasive methods used to persuade recipients«

especially with the increasing competition between the various satellite channels

and the huge amount of advertising flashes offered< as many methods and

methods that mix between the mental side and the emotional side emerge in an
attempt to bring The largest possible number of recipients and convince them to

adopt this semiological descriptive approach.

We have chosen a television advertising flash< which is an awareness
advertisement for World Cancer Day« based on Roland Barthes approach in
semiological analysis. Through the importance of persuasion and its role in the
flow of information and its place in television advertisements« we concluded that
the diversity of persuasive methods used by mbcl television advertising between

mental and emotional methods« but emotional methods were the most visible.
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